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Number of Channel Levels
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1.1 UV UFURNANIZDYUIS  LTU Super Sport, Power Buy, Boot, Watson

1.2 K198IIWRURN LTU Central The Mall Siam Paragon Paradise Pub 1.3 FIUFITIWNIUIT LTU Tops Supermarket
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1.5 F1uAUANUUA MR LU Tesco Lotus, Big C
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1.1 Manufacturers' sales branches with merchandise Lﬂuﬁ’lﬂﬂﬂﬂiﬂﬂuﬁﬂgﬂlﬁmﬁﬂ
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1.2 Manufacturers' sales offices without merchandise Lﬂué’lﬁn\‘l’lu*’uw"um@mﬁm 7
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Agent and broker
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Merchant wholesalers

NI19LANN (Full-service wholesalers)
e uRAINILY 3.1.2 fAanAuiuRuAsEUNERAN
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3N19970/ [Limited function wholesalers)
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Physical Distribution or

Logistic Management
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Major Logistics Functions

" Arssdusufyaiunisdete (Ordering Processing) nsdste
SRR AT SRR BERREN L S E T ERET RO PT AL SRR
TUsuells) AW WINUUIY UIDNIUNI9ABNRIRDS LUy

" N19AANEUAT (Warehousing)  AzAasN1TARRUlALUUTSLAURATNY)
Ao A UILLRsYIAVEIRANEUATRADINTS STURAUDIRSIRUAN

B A13UTKISEURIAYARY (Inventory) NNSUSMNTITUILRUA IR IASTY
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USUITIUIUTUAIAIARY A8 Just-in-time logistics system (JIT)

" Arsuuds (Transportation)  N19IUESAHINANIZNUABNITHITIAT
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