uvi 4
S

@
AMNHHIgYaNsS 1M
dauanalugansin '.
6mq1ls:aun'i’umsﬁus1m .‘
ASTUIHAISYDUAISEINSIAT '.
Uadsfinasias i tHAISHUSIMaHAY "
Undsifiuadamsiiusim @)

MsAHARTEUIgLA:AAgNSATHSIAY




IngUsaAdawgini uWﬁ‘m

LI e T e N R L O kAl

o . N N . . ASLANUAYUSEBINFURAITURUR NSVl uvu=Nn1sAa1Rg LU lASUNIS
" pfutpdnwuiild wazIngUssaeEvaesIALe

Walududniiatuunuiy swaduniswiladonming1 uywdaclamuunld

#1U19095UUNITUIUNITVDINITAITIAN WA

) o o AskanuiuulauaAulSuduianats nasiasuiduiona1landunasinag
sunsaudnludseyneldlnat1auunzduy

I 1

B dqlauasSiasi1c B daSuninasani1ssesi1mn ﬂTI)iUEI'Q'TU'JUL\‘iU‘VﬁBTTF’l'1ﬁ'TVii‘UﬁuF'l'TLLG]E’I..‘UUIFl‘UuLWQ‘LﬂILUu&J'Tﬂiﬁqusl,urlqi

SR waNURLU s1AFRTULATD TR UL ARV LATYSNA LJURINUTNARYD Y

B Useoungddnistinuauluuiuuasnaunigiy | AUIAA wasidunisiiiugsiavesniAenty s1AdRNUEAUABIATYERA
ﬂ,;,q%mm:auﬁuamunﬁmgqagﬂﬁq 1RuN196931AAIBNEWAaINATA1e A rany wazuaninle sz ssuu
Lﬂwﬁﬁﬂﬁav‘ﬁuayiﬁuﬂaﬁuwmﬁmmwﬁm L5990 iRy LAZNITRWU ol
fasAnflsdednuznianils Aa n1sdesAuildfesAani FanEnfud
Wity winusidiiasdusznaundef wiiaSuiuinte winfusiiac foeiiu
FansunlunissesAtfouiy guislauduuininazfesaifioniss
UsznaudauiuvawsnEadiug n1shiuIn1seIy wacufndunazaosliug

UszlumdsiaminusiasnisinaanunwwalavaelTe




9\

siAnduiiladAngsiuladeas

anua=natuuanS 111}

., e et oA da T gevisunaduludenanilsvosaennis
qqunuL\iuﬁiQﬁ\‘iauﬂﬂuFI'TT%J'Q'TLUHF’]EN'Q"IULWQSLMIF’I

NARUTUIBUINIT uIaAATIuFUTD AU AU UUD ITNRIN B:l:U%eLﬂ A5 lfllmﬁ‘l?_l‘ﬁﬂu‘lu
gnF Qu‘%inmnﬂ%’umﬁuua:ijamﬁiwa\mﬁmﬁm"ﬁuia Mﬁauﬁlﬁmuaanlﬂq:wi']ﬁu'i'mlﬁ
U3n15AUS1IAN G1RMUANEINI5IAEUTINAN Az ARFUl AT o .
. £ o o o o o D e e o [Heuenue] VINUITEN iWUIEIQ:LUUﬂ'Ti
AetduuiudeasAndefisruaAniuslusuni1vegnan fag .
WATUINITUBNTUVDRNATTURAUAIVBINERAUN TN ATYFATNRIUNANTTIVINDY NUVDIUIWYNNN
FIANEAAUNTY TR UNURUALazAT I TAuARYITD ANUNISHER NASISU N1SUY NSAE

AMNNITTOFURAASUSTNITHRZAIUNITHVITY [JUWTAT WA

j , 2552)

A719UNY L UURU




SaaUsAuATHMSHADS I

- N15ANTIANNDYINARDULNUNTBNLS

L
A1SANSIALAND LA LAUBAUIUUINTUL

N13A9IANWB IRGUTEAIABU 9 Usznausdy 2 Nl AoN15ANTIALNELNTIN ISk TULANS '

A951ANDINYIADNYTATNVDINIFHNTIAT




ASIUIHAISYIVASAUSIA

Process of Setting the Price
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Process of Setting the Price
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Process of Setting the Price
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Process of Setting the Price
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Process of Setting the Price
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Process of Setting the Price
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Process of Setting the Price
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Factors to Consider when Setting Pricing

1. Uadamein (Internal Factors)
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Factors to Consider when Setting Pricing

2. Uavsmenan (External Factors)
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Geographical pricing
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=== Discrimination pricing
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Declining product pricing
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\J Product mix pricing
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The level of price policy
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One Price Policy and Variable Price Policy
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