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Abstract

The objectives were to study the Guanxi’s networking of Thai entrepreneurs and to
study the Guanxi’s networking factors influencing success of Thai-Chinese entrepreneurs’
businesses. The population of this study is the successful New-Era Thai-Chinese entrepreneurs
in Thailand by using random sampling of 150 sample with guestionnaires technics. Analyzing
by using descriptive statistics and Structure Equation Model: SEM or the analysis of relationship
structures among variable causing factors. The study was found that different backerounds
were positively indifference, experiencing backgrounds of accessing to resources were
positively influencing factors, different aging backgrounds were positively influencing factors
to the success of business with the meaning by statistic of 0.05.The outcomes of analyzing
the Structure Equation Model and the Guanxi’s networking has positive influence both directly
and indirectly to the success of business through the access of resources. This explained the

success of business as 26 percent (R2 =0.26).
Keywords :Backeground, Guanxi’s networking, Access to resources, Success of Business.
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ANOVA
Sum of Squares df Mean Square F Sig.
LA39UNEN T Between Groups 523 2 261 1.108 333
Within Groups 34.681 147 236
Total 35.204 149
ASABINsweIng Between Groups 113 2 057 143 866
Within Groups 58.027 147 .395

Total 58.140 149
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ANOVA
Sum of Squares df Mean Sguare F Sig.
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Within Groups 43.313 147 .295

Total 44.153 149
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Sum of Squares df Mean Square F Sig.
L3N NIUT Between Groups 602 2 301 1.279 281
Within Groups 34.602 147 235
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fianunasg i midnesdUszney (Standard Regression Weight) fA1agsening 0.475-0.977 wazan

§7191A10RULUS (R” 138 Squared Multiple Correlation) 88581314 0.226-0.954 N15kEMIHENS

fmunsgudminesdausenau (Standard Regression Weight) im1ag5e1ning 0.386-0.948 wagan

o LY

dn31puduLys (R® wia Squared Multiple Correlation) 8g5e1118 0.149-0.899 Anwdn5alugsng

£
1 °

daumsgrudmidnesAusenau (Standard Regression Weight) dfnagse1ning 0.689-0.810 wazan

8n31Auiuls (R v3e Squared Multiple Correlation) 8gs¥1319 0.474-0.656 (19151971 6) wae

£ =

HARTIAaUANEDNAG DIANNNANNAUTadluAan sTaduTayaldalsedny (Goodness of Fit

U

1 ooy

Measures) lfinasininsguiiluieonsu dsansdunsiail 7 wuan ardildrunasiuinsguidu

= [9)
Vigvlu
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AN LS RIS Standard  SE. R’ CR. P
Regression
Weights
Resource <---  Guanxi_Networks 626 .064 392 9.907 i
Business_Success < Resource 352 .065 .260 3.566 >
Business Success <---  Guanxi_Networks 210 .063 2208  .027
Bussiness <— Guanxi_Networks 933 .038 870 24269 =
Family <-—-  Guanxi_Networks AT75 .069 226 7.354
Community <---  Guanxi_Networks 679 .058 461 12310 ¥
Government <— Guanxi_Networks 977 954
R_Community <— Resource 633 .064 400 10819
R_Financial < Resource .948 899
R_Government < Resource .386 .067 .149 5.765 e
Achievement <— Business_Success 810 656
Social < Business_Success 725 097 526 9.026 e
Success <— Business Success .689 .089 474 8.584 xx

niewme sERutsdnaMNEns ** p < .01

o v Py

H3deldvinsinsisianuasnadenaundussndnalunavesnseunuiAniudeyald

U

Uszdny nudt lwnaaunisiassasndanunaunauiuteyaialszdng (Model Fit) (A il 2) @

na@ouAe Chi-square( 7%) = 36.237, df = 26, p = .087, CMIN/DF ( #*/df) = 1.394, GFl=.967,

CFl=.992, AGFI=.929, NFI=.972 and RMSEA= .044

NANIIASIEN aunsinsaadavadlunales

Resource = 0.63 Guanxi Networks | R?=0.39

Business Success = 0.35 Resource + 0.21 Guanxi Networks, R? = 0.26

(1
(2)
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7157197 7 ATIVEIUAIUADAAADIAIUNANNAU (Goodness of Fit Measures)

addTiede feyanwal \neus adild udswa
CMIN-p 7 Ns.(p>.05) 087 U
Relative Chi-square yaf y/df <200 1.394 BTy
Goodness of Fit Index GFl >0.90 967 U
Comparative Fit Index CFI >0.95 992 WU
Normal Fit Index NF| 20.90 972 AR
Adjusted Goodness of Fit Index AGFI >0.90 929 ARDY]
Root Mean Square Error of Approximation  RMSEA <0.05 .044 A

fan - Hair, J. F., Sarstedt, M., Ringle, C. M., & Mena, J. A. (2012). An assessment of the use of
partial least squares structural equation modeling in marketing research. Journal of the

academy of marketing science, 40(3), 414-433.

Chi-square { z%) = 36.237, df = 26, p = .087, CMIN/DF ( y*/df) = 1.394, GFI=.967, CFl=.992,
AGFI=.929, NFI=.972 and RMSEA= .044

m‘wﬁ 2 Final Model
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HANTVAUSNNRFIY

A3dglavinnsnadevauuiigiunsITenedeunigan t-Value e CR. uagA1 p-Value 778
msmAruduiusvesadeusasg nieudunisiaginazUseilluadninaszninedade wui
AnduUssAvEAuanneeNInTgIU (coef) Taaduntinmduiudaudoauuigiu Insfinnsanad

YR [

C.R. (t-test) ApadiAmuinnin 1.96 NseaudedAumais .05 Nan1sIAsIERaLandtunis199 8

<

M1519% 8 HANITNATIUANNRAFIY

GHHEL R coef.  ttest dngwa Hufwa dwnfwa uuswa
5 MRS edau
AuuAgIUA 4 wpdedionaudddniwa 6260 9907 626 626 - aluauu

MUINAAISIE WS NeNT
auufgIud 50 ndednuddsnina 2100 2208 430 210 220 atuayuy
meuansienudnsalugsia
auudgud 6 : msdidminensildviva 352 3566 352 352 - atuayuy

mswInsemudnLialugina

@ oo w

MG SEAUTBAIAYNNEDR *** p < .01, * p < .05

=

AUNPFINN 4 : 1AToT1enUTTINENaNIIUINAENTINAMINGINT HANTNAAUANNATIY
wUszdnsonnesunssiu (coef) = 626" Hnrudusdwensunuauufigiusdedl

A 1 = 1 =

auufigaud 5 : w3et1enudidninansuinaeanudnsalugsia wuin @

q

o
=
=
[l
ol
ee
wp
=
STEN

' o e

annauuInsgIU (coef) = 210" daubuadiwoniumuaunfigiuagiadidvddgymn

Zs
o}

Y
)

auuRgiudl 6 - nsdmsngnsfidninanisuinsemudnialugsie wudn den

Y

anaegunsgIu (coef) = 3527 flanudusiswonsunuauniisiuedellduddynieda

d5duazaiusnena

'
Il o '

Midesenasevinuduesiussneunising-Ju ealnifiddndnanennuduislugifa

' '
= W o @ o~ W o

WUI1 AINAINLANF 197U AR aLA3 92U 18N 1UT sy qu‘maqmLLmﬂ@hqﬁ’uﬁmaﬁiammﬁn?ﬂu

U

[ g o e o I &

gnaklsneiu uasgvdsiiuandaiulinasonisidndamineinsuananduludiudssaunisallunig

o
a

@) o 2
WuyUsenaunis 30U

oy =% 1 e

F319vIN153ATIERaNTIE NaNISANYINUIN LAY 18nIUTL NS na

g o e =

V19UINABNISITMFNEINS (coef. =.626) 1ATvranIUdTnEnansuInsenudnsalugsia

£
¥ =2 o a

(coef. =.210) uazmaidfansnansiidvdnanisuinsoaudnsalugsia (coef. =.352) uananilds

S

WU LAsevIenIuTiiBninaniounearudnialugsiadunisnisdidwmineans (coef. =.220)
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o

vlviindatenudilavsnasiudennuduialugiafiasiu (coef. =.430) Teaonndosfuauvas
Ming-Huei Chen, Yu-Yu Chang , Chia-Yu Lee (2015) ﬁwaﬂwﬁzﬂ’aﬁua”wﬁ”uvgumqa”mmaq
fsenaunsvi 4 UssanasUszauanudusalddodldusdlemianniedeiefivanuats madids
foyauaznraddmine nsinaden wdniavesusznounslugramnssy uenaniuduatete

ULl sznaunslunmsanunsetguastiglusasnisaiuayudeulouigvesnasgiig

Jarauanue

v v
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1. daduauuzdmsunisiinanisiagluly dadewasetieninudaseldnwluuiunvednis
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swfmiuiinfulundngasniseusuiidgussneunsing-Juidriudmangasingnisguilng-u
galva Fadudimvigsfaivszauanudisansedifiduniertamivninisuasaaensu

2. darausuuzlunisvinidenssialy arsdinisAnwiusingnisal (Phenomenon) was

< <y 1 < ! o ! ° @ < < o s

nszvIuNsiaeIetienuTsULuUr Y veslsemalnefidmadeaudiialugsiaviendaines

NNEINA

U33dIUNId

[V
=3 o

faen nilvdtaymn. (2560). 5T TIwaDF UG SPSS for Window (iissindail 12). ngamwe:
MaudIIn amann.

\n3niAesA Aanliedosei. (2524). MsWaguUam ARy 9N seeiUn 15TIUe L9
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