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Google

Dictionary

Definitions from Oxford Languages - Learn more

Search for a word
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noun

a plan of action or policy designed to achieve a major or overall aim.
"time to develop a coherent economic strategy”
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> dnwairgsiafisnidueg (What business are you in?)

> anwazginalusuian (Where do you want to go?)

» @n1nuanaey (Environment)

> N59nassnsnenns (Resources Allocation)

» myufuRnuliussainguszeasa (Objective Achievement)
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(What business are you in?)
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WHERE ARE YOU NOW..
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(Objective Achievement)
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(Competitive Capacity)
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(Create Value)
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(Provide Readiness)
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(Improve Competitive Efficiency)
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(Environment Analysis)

PESTEL

PESTLE Analysis
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(Set Organization Direction)
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3. N1SAIMUANAYNS (Strategy Formulation)

STRATEGIC MANAGEMENT
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4. NM3UNagNsIUURURA (Strategy Implementation) ‘ 4
Strategy Implementation
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(Strategy Evaluation and Control)

Evaluation




Organizational

. Strategy
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(Business Strategy)

Functional Strategy
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(Function Strategy)
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