Sales and Marketing for Air Cargo
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Air Cargo Business Process Overview
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Today’s Agenda
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Organization Chart
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“ Customer Satisfaction No.1”
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Ever wondered how SANTA is always on time ?
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Philip Kotler
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Communication

Informaion

Source: Kotler and Keller (2012) ToUuaaN ﬂflema’] 2
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4Ps
MARKETING
MIX

Convey a great number of
information in an effective and
visual manner

Product
= function
" Services
» packaging

Price

» cost

» discount
= margin

Place

= channels
= distribution
= |ogistics

Promotion
= ads

» sales
= PR



7P'S MARKETING MIX

Product
People
Price
Process o
Place
Physical
Evidence
Promotion
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1. Basic Product

- Airport to AirPort
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2. Added Product

- Door to Airport
- Airport to Door
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2. Market-Driven Rates
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Market-Driven Rates

OFFICIAL RATES
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Ju 5 Usen1sAe Public Relations, Advertising, Direct Marketing, Sales
Promotion Lag Personal Selling
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Public Direct Sales Personal
Relations Advertising Marketing Promotion Selling

‘| "Annual reports Brochures Electronic shop Allowances Agents tours

| Donations Directories Link-marketing Bonus Commissions
In-flight magazine Displays Mailings Contests Entertainment
Lobbying Electronic media Telemarketing Discounts Exhibitions
Memberships Newspaper ads. TV -shopping Exhibitions Key-accounts -
Press release Posters Frequent-flyer meeting
Seminars Signs-Billboards Give-away Sales calls
Speech Symbols, Logos In-flight gifts
Sponsorship Timetables Lounges

T Trade press Stop-over

% e Videos - TV Upgrades
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