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Product life cycle patterns
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CAD/CAM

o APOL Jor Windows - AdtoPTIL 2 SAT

Fle View Todh Widew Heb

FH @8 TR OQus ad@ Ll IR I AT QG
[ AROLE AT

Sunct | Ackorsstc | Chooad Marnid |

Plare Sudace

Thechrmes i o P
o Revewr:

™ Show o conewciiont

Fou Kok, powns F1 N

Wston| | Divww | wlose | gybud |[Aace. Basc | Nonp | $ee | BYLLERMY e RETRAT wn

TRUMATIC 200
—




=
<
4
o
<C
U




a a o 6
IAA N2 NLLUUANAGIN T

= walula@iafausse Virtual reality technology
= awadawads virtual reality WusduuvaasnisldninFessunuienitinade
wazlvgldannsanaulsinianouawaInuAIWAAIWIA doaNEINIEST
nwiaianaselaain CAD

= psiasievinwAl Value analysis

o L"flumﬂﬁﬂﬁlﬁﬂ%msﬂ%’uﬂ'gﬁLLuumamﬁmﬁda%mﬁmam lngarenanni1sag1ei
SEUULNDILATIZH IR WIN NI W DIN BB A T ARS8 US NS LAgLENLEZARINATS
N9w2BINaRN T B NN 1D wIwaI e a e LAIARA B BUAZAUI YD ILA LTI

NIDNVIATLWINWARATABINNITNIT AU T UDILE T IN

57



walulagiaianase

Virtual reality technology



http://khedo.files.wordpress.com/2008/05/seethematrix.jpg
http://www.impactlab.com/wp-content/uploads/2009/06/virtual-reality-8.jpg

[ =]

SLaNIUDSI

N ﬂfufa

>
(@)
©
O
c
. -
)
)
)
>~
=
K
()
l
'
-
)
i
>




Audi Virtual Reality Studios
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fasteners assembly
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