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qmﬁhmm Standard Markup Pricing = [Selling Price - Cost / Cost)

M08 UINFURNTAUYUNITEER 100 U WRANWUR Markup Percentage bif1 50% 2
NS IRNUIUVDNRURANYINY 150 U




Qﬂilﬁﬁu‘lm Standard Markup Pricing = (Selling Price - Cost / Cost]
1. Cost AB AUVUNITHERUSOFAUYUTINVDSFURIUTEUINNT AUuNUUTzNaUmsTaTumIe o LU AUy
AU AUVULTNIU AUNLALTDNTIAT WAZFAUNUDY 9
2. Selling Price M8 SIANUIUUDNEURANRIEUING

FI98719 UINFUATFAUYUNITEER 100 UM waziTUR Markup Percentage 139 50% :

N IAIIRNNUUBNRUEAWNITIU 150 U

Markup Percentage = (Selling Price - Cost) / Cost
= (150 - 100) / 100
= 0.50
Selling Price = Cost™ (1 + Markup Percentage]
= 100" (1 + 0.50)
= 150 B.
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| 1. NIFANTIAVINANAUNU [Cost-Plus Pricing] {UTENUTUNGR AUtUsmIuiunuNwiLm (Totel

Cost) LUINAUUaSFusnIlsnsioenis (Markup Percentage)

2. N13A9TIATUINAIUIUUDIFUALTINUAUNY [Cost-Plus Percentage-of-Cost Pricing] 1it1:
_— \v/'/ o a =Y =Y [~3 é |dld 1 1 o 1 o | 3| I
“1 §1msugsnauinig / Wadnsuus lueyndainulduduauge ArueAtliaaiduais (Range) wnu

AavuUiuauuInNlasttusnilsanAlA1unA1RN150d LY (Estimated Cost)

" 3. Cost-Plus Fixed- Fee Pricing WAL FNSUNUNTIAURUBULIETEL AL (Fixed Scope] IN15ANAY
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