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2.

3.

. JuAsHIIAHMKSauUSMIsAUATIHABUMSsSYauWusina (Matching) -

. msIawuaidiosme (Financing)

. sums:AHIdeY 1wk auandonanw 1dowe wsaaasis (Risk taking)

dasWuantHmsduiasamsaaaliudugusiandiviiieg (Promotion)

AnfadaaisAuduanua:ausianudine (Contact)

. lIsMrasaulHSausiIManmuazdaidHaniug (Negotiation) Y




UIsLANY8IAUNAIY
USEYNAOINTINU R
UssLnnvasAuNaneil
WU UL BRI
1Aty lura 919N
FIUUIY UTEN
A JuUn 9T 19T8 9
NN1TTRAUUY T
iosandluuaiu
PDINNITIAATIUUY
Au Uszlovdlunas
H3719UT29N19N199R
1uuU1uInd Aadnng
weTUAULDY

Us:LAnzan

NMHAQ1

WanlzuaznaH

SUNAZaUIIVAHAADI

AIUIUAUNRIY Tnaynd 3 nagndlunisiiuun
FIUIUAUNATY LAKA NITTATUUIUUUUENVIA NS

AAATRUIUBUULRDNETS BESNITIAATRUIULUUNITY

NaulvuarAINUFURATEUVDIAUNGTY JNERADIITUUARAINY
FUEATEUTDIAUNA DU NTALAU AUNANFBYLATUNITALER Y
n19lAYsA uarldlantalunisadneinlssiniu Tedidu

WU UN1UTHUIAIUTIAT JRARTUAIKIBUINITANS
ARNVINTIWNITIIAFUAT TIUNTEIURRMIUUNT HULRYRSITURD

2/ aw o

AR VU TAUATY 130U Lln1501Y L UBNaU N1 T195681 has

2

uwanuszNusaends fufndiuluaisuaitoulvdiuantuanune]

ARAANUTY ANNUNITTITEEIUNLS VU



dTHIHYauAHAAWHdaUMUMIsSIVHE (3 Aagns) o
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Types of Marketing Channel
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Number of Channel Levels
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Us:aanyauwaiddn : Types of Retailers
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1J HUUAMAHAUWNAGNATHN

1.1 UV UFURNANIZDYUIS  LTU Super Sport, Power Buy, Boot, Watson

1.2 K19EIIWRUR LU Central The Mall Siam Paragon Paradise Pub 1.3 FIUFTININIT LU Tops Supermarket

1.4 %"luﬁ:ﬂ‘lﬂ%a UL 7-Eleven, Family Mart

1.5 F1uAUANUUA MR LU Tesco Lotus, Big C

16 $udlduanaifon Wusuiivnsdudidiuiuunn Taotnauafuds1e diuuArn1dan Sennisywiou
v9eRUAG wazuduAiitdedudlusaiandiey
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2.1 STUVUFUAIARTIAT [Discount Stores)  WUSIUAIURAN

2o

wRzvyTuUTUUNNe
2.2 JA1URNU0TUAISIANGN (OFf-price Retailer] STUAURNNTRRUATIUIIAIAININTIATIVILES UWED

11119 TUS IR NAINA15 1AL UR NN WU
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2.3 S1ULATDUNILUDILI991U (Factory Outlets) LUusuA1UENRUA1aRIIAM U8Rz ALTU U
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2.4 STUARYRUAT [(Warehouse Club/ Wholesale Club) tWus U UANTUAIaAS1IATNVI8RUAIURAS
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3.1 STUAUUGN LT (Chain Stores) FuAuUgnigidusuAIUanndfauusuaws 2 Suauld Tngus

Azs1utA1va a1 UATUEUNRRAUNAYINU TN15USHN5IIUIINE1TNIUNAN WU Central The Mall 10U

1.

P
3.2 n159danunuugnldadasla (Voluntary Chains)  n1s3udanuuuugnitadasia iuni1ssiuiu

sTUIUAIUENNETINAUTaRUAT Ry lauAusudiaangmadlun1sIRuRuA IR
3.3 fA1USNuUURUNSIAL (Retailer Cooperatives) fRMUANWUUannsal LunguuaefF1UandsszNnsiungy
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4.1 N1SAAIANIGATS [Direct  Marketing)  n1saaan 1easuduniIsanudiufuAIiun siosinee iy
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Us:ianyavwmido : Types of Wholesalers
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Manufacturers’ sales branches and offices

1.1 Manufacturers' sales branches with merchandise Lﬂuﬁ’lﬂﬂﬂﬂiﬂﬂuﬁﬂgﬂlﬁmﬁﬂ

N15ANEWEY IALLNERFD NS AUINYIRUAT L INEUTUR Y

1.2 Manufacturers' sales offices without merchandise Lﬂué’lﬁm’lummmﬁmﬁm 7
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Agent and broker

2.1 funugudndudunudssznvinuiinduaunainisAnds lunisiuudaduiuisdunsavauavoefndn n1oluius
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2.3 wominfusuudasilifinssudnSlufudfivinn1sinds Switfidenising@euasguiuswuiu
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Merchant wholesalers

~ | @A
3

NI9LANN (Full-service wholesalers)
e uRAINILY 3.1.2 Ao FuAsEUNERAN
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1AV IURURNRNIZDY 9

3N19970/ [Limited function wholesalers)

1
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Physical Distribution or

Logistic Management
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Major Logistics Functions

" psAudusuiuafunisdeite (Ordering Processing) nsdsie
SRR AT SRR BERREN L S E T ERET RO PT AL SRR
TUsuells) AW WINUUIY UIDNIUNI9ABNRIRDS LUy

" N19AANEUAT (Warehousing)  AzAasn1sARRUlAtUUTSLAURATNY)
Ao AuIukasdnvaIRaEuANIdoINT annuifeosRaeRuAn

B A13UTKISEURIAYARY (Inventory) NNSUSMNTITUILRUA IR IASTY
fiuanszvusaniufwelavesgndn szuufiduuinunldlunns
USUITIUIUTUAIAIARY A8 Just-in-time logistics system (JIT)

" ArsUudS (Transportation)  N9IUESAESNANIZNUABNITHITIAT

VYDINRAATUN N15VHIUUINIUNTITAREY wazdAIWVaIRUA DN il

gNA1 N15VUFITBYURIIUNTIHILAU VU NITVUFINIUTD 501N
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