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1. MSASVEUAUWUSHIUGAN@NY 6 Gala [The Six—-Market Model]

1.1 @aamdlu (Internal Markets) .
1.2 @a@ane (Customer Markets) \
1.3 GAGWNEIGNGU (Supplier Markets) n _
1.4 @a@wnidunsdod1wd9 (Referral Markets)

1.5 @a@ndonswacomoms (Influence Markets)

1.6 GA@WaUasou (Recruitment Markets)
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1.1 aaw@mélu [Internal Markets]
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1.2 @a@anen [Customer markets]
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1.3 GAG@WNEIGNGU [Supplier Markets]
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1.4 @a@niduwilu:thuonGio [Referral Markets]
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1.6 GAGWAUGSU [Recruitment Markets]
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The End
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