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Process of Setting the Price
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Process of Setting the Price
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Process of Setting the Price
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Process of Setting the Price
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Process of Setting the Price

5’ MsLRaA95A1SAUS 1M N15LEBNISN1ANTIAN JIUTAEBNIENTANTIA LAUATIUIGANTIA

J 1 dl Qo 1 dl -7 = r—| é = :: 1 dl

) Selecting a Pricing Method TRYYeNIIAIAUNY YU INAUTaQUHIA UIBRAIITIANIAYLY N
AU TU

* NSRS IANNLERIT9TBLHYY (Prestige Pricing) 1Jun156951A 8 URAIAUTDL RO UDWUTUR B9ANT U3
AEUNTNUBIFUAN

1
Sdae .73

*  AMSAITIATUUITEAUTIAN (Price Lining)  {Hun1siesiAfiunzAuAan1safidusussinmibiofiuus
wANUIULUU uanuniu wiouaiud TnuiuuafuavszfusIAAdnae WosldAssduselvguiine
Fania

*  NM5ANTIANGEUAZNITHNTIATAN (Skimming and Penetration Pricing) {Hun1siesAfuAigeludasusn
va9n1sUIFUATlULgRa R

* mesesAUUaela Wun1sfeAfudiunesisiiguilaadosnis Wlsanduinuiosnaazdnn
AU

*  N15ANTIATLUMANIANLAY LUN15ARTIANEUATIALAY LT IUNFANIRATN




ASIUTIHAISU3VAISAUSIA
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Factors to Consider when Setting Pricing
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Factors to Consider when Setting Pricing
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Geographical pricing
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=== Discrimination pricing
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Declining product pricing
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The level of price policy
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One Price Policy and Variable Price Policy
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