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Future Al demand trajectory’
Average estimated % change in Al spending, nexd 3 years, waighted by firm size”
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i -
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Current Al adoption

% of firms adopting one or mone Al technology at scala
or in a core part of their business, weighted by firm size?

1 Based on the rmidpont of the range selecied by the survey respordent
2 Rosuls are weighied by frm size. See Appendix B for an explanation of the weighting methadclegy.
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