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1.msmdanuuuiEsium

(Store Retailing)
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1.1 sSiumianmuanyazNannam
(By product line)
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(By ownership)

Y Y = w o a\
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(By operation method)
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2.2 Msvnamal)sudi
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(Direct marketing)
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(Automatic vending)
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1.1 01N NYVDIRNAN
(Manufacturer’s sales
branch)
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(Manufacturer’s sales

office)
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(Full services Wholesaler)
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