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(Production Concept)

6. !!H?ﬁﬂﬂmﬁ]ﬂﬁﬂ'ﬁﬂﬁ'\ﬂ 2. 1UIAAMINUM TN

(Value-based Marketing Concept) (Selling Concept)
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(Relationship Marketing Concept) (Marketing Concept)
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(Social Marketing Concept)
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