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1. Product
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2. Price
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3. Place
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4. Promotion
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PROMOTION :
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2935 n3a f3undn MC [Integrated Marketing Communication]

- AT (Advertising)

- A9USs¥8uNUE (Public Relations)

- WENINAE (Personal Selling)

- AN54A4TuN51 (Sales Promotion)

- flaN958N19AaA (Event Marketing)

naRaImn19tin1980419ug UL Brand Communication NAatinfiagsaasau

as18udn uusud Aufldmfunias uazAatiifiauans=mu dannsiadrsnsadudioadin
fedn



A8 4P 1ANGSALTNITIRANTURAIMINDINIATENINNUSEINA

udtin fiaruna Bndfiusd IBHIRLE AN IBANABAININANNIATENINN

Uszin@snalnal Lﬁuﬁﬁﬁﬂ‘mmmﬂ‘[aﬂ NAMNWTDN mﬂm‘i‘mmq AMWIEUUANT
3an15 yAanNg inaTulall tAdasNauasalnsal sradainasmuuasiininin
NANAIBAITIRAVABAININDINIATENINNLUTINA WAITIANITNALUNTNINATTHANG
finannnanadnunsanauiandainufininnsrasgusinalnaanalindned
15:3n8nnuw Tauilastin ustn fiatuaa dnfiuwsalfnmwinnsandaiiadeiia

WUSTAALLL Door-to-Door Lazn15IINATHTatILWAAARINATITURAES

y—=x) 7/ 4

——g A A Gl —
LXPRESS




y— ) ‘7 / 4

L4 (] &
ARENEAMMHUEAAUT (Product Strategy) ExmEss

- THUSANSULULATUINATATWBANT UBAIANATHINNUSLINA
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- DHL X nATuTatilinaN1 28I %AISATMIMIIANAILSANG

- ftfusnnsanunsallinlufingn Website DHL nsaniayadnanuas
41NNFDAIMIUTIANLDA T DVGWLE

- WNaINEN1AITIATULLNANHATBANNNATALDINANA (Market-
Driven) TatfiAs1:HnaR dn1wuivin AarufiasnisiuansTaudnnsuaijuiing
AUAIALAAUNBANNHANLATHIAANTULAITIELSIANI1EUEAN5UANAULN (Demand
and Supply)

~ ARSIANMNNRIMIEA Gross Weight LUEaLTiHUAL Volume Weight

- ANMWIUATNTETNIN SIANADAAADIALAMAIWLFANS (High Price -
High Quality)

- ARFIANIBAATIHLABENNSLUABAWLARLNNTEA LTW Special Goods
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299 7x10 i TsitAin 43 ou. 50 20 55 20
XS Tsivin 43 oa. 50 20 55 20

S Taisiu 51 za. 60 20 75 20

TsivAin 61 . 75 20 85 20
Taivhiu 71 . 90 30 30
Taivin 97 . 35 35
TaivAin 121 . 40 40
Tsitiu 160 aa. 70 70

Taiviu 200 za. 90 90
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nagndandNa3un19nann (Promotion Strategy) s
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- AgTHdMIUS TSN RSN wRanawlaN Facebook, Twitter, Instagram,
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